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What is washi ? It is written in the old document "Nihonshoki" that paper was
introduced in Japan in A.D. 610 by the Korean Buddhist monk Donchou. Then,
for 1300 years, the materials and processes in its production were improved creating
the paper unique to Japan. Today, due to its incomparable strength and beauty,
Japan's paper, washi, is valued highly in the world. In the midst of this, we,
successors of washi-making, consider it our duty and mission to resurrect its
tradition and find its rightful place in the daily living and culture of thepresent time.
The demand for the development of those that are highly functional or those with
exceptionally eloquent designs exist. To fulfill this, utilizing washi’ s identity as
the core, we will have to promote creation and development towards a wider field.
We, at MOLZA consider this our mission.
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Qu'est-ce que le washi? "Nihonshoki" est un document qui a été introduit au Japon
en 'an 610 par le moine bouddhiste coréenne Donchou. Puis, pendant 1300 ans, les
matériaux et les procédés de sa production ont été améliorées pour créer le document
unique au Japon. Aujourd'hui, en raison de sa force et sa beauté incomparable,
le papier Japonais washi, est hautement valorisée dans le monde. Nous sommes
les successeurs du savoir-faire WASHI et nous considérons que notre devoir est de
ressusciter et préserver la tradition afin de trouver une juste place dans la vie
quotidienne et de la culture actuelle.La demande de développement pour des modéles
fonctionnels ou de design exceptionnel existe aussi bien au Japon que dans le monde.
Pour préserver au mieux la mission identitaire et culturelle du WASHI comme un
noyau dur de MOLZA Corporation , nous devons promouvoir la création et le
développement de nos produits dans un champ d’ action plus vaste. Cette mission
est un des objectifs majeur de MOLZA Corporation.
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http://www.molza.co.jp
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MOLZA Corporation

Head Office & Factory: 983 Hachiman, Mugegawa-cho, Seki-City,
Gifu Pref. Japan 501-2603 Tel.+81-575-46-2751, Fax.+81-575-46-3659
Establishment: 1956 President: Haruya Sawamura

Export manager: Kenichi Tominaga, Contact: tominaga@molza.co.jp
Capital: 125,000,000yen Number of Employees: 90

http://www.molza.co.jp/english
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nE

1956/9

sz BRI [RIAD B 72 BT

1970/11 : Mg BB BT ) M IS BIAH: M O T 855

1982/9
1986/5
1986/9
1987/4
1987/9
1991/7
1995/7
2001/7
2004/3
2005/2
2011/3

AT T R

DREFART T SEREFAL, FRETHECRAIORAI TG L5 %
" MO L Z AbkXEthickt 2 s

D 3 PDRRBE AR

TEAE 12, 500 HMICHEE
AR (TR YY) HEE

5 SYORIBIEE N O VAR F BB R E

L KO THERAL

D E Y 3 —)L— LR

AR U A 1S014001:2004 DFEREE 32T %
:MOLZA (ki) pa8E AR 2807

Sep. 1956: Dowa paper mfg.co. was founded in Gifu City.
Nov. 1970: Constructed Muge plant.

Sep. 1982: Opened Interior Goods Division.

May 1986: JIS certified (shoji paper).

Sep. 1986: Renamed as MOLZA Corporation.

Apr. 1987: Constructed the 3rd paper manufacturing linet.
Sep. 1987: Capital increased to 125,000,000yen.

Jul. 1991: Installed a test machine for papermaking.

Sep.1995: Constructed the 5th paper manufacturing line and an automated

warehouse.

Jun.2001: Established Minogami Kobo Corporation.

Mar.2004: Opened MOLZA Shanghai showroom at the Shanghai Mart.
Feb.2005: ISO14001:2004 certified (Head office and factory).
Mar.2011: Founded MOLZA (Shanghai) Corporation.
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MOLZA
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Philosophy

MOLZAD #4413, KO3 E 85 % (More Original) |
EMEICHRAZ B D H %857 (Lively Zestful) .
Z U TEZ 5 5 (&Ambitions) E WD KD AD H,
UHOBIERETT, £IMOLZADMEX, FIA. K[,
EU. HHIE, &, B8 8 E XA U HR—)LRED
B ETERMEIET T,

Company name “MOLZA” means “More Original”,
Lively, Zestful, and Ambitions, it is our company’s
philosophy. And “MOLZA” is registered trademark
by the goverment of Japan, USA, EU, China, Hongkong,

Taiwan, Korea, Thailand and Singapore.
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Le nom de la sociét¢é MOLZA signifie: Plus original,
vivante, enjouée et ambitieuse. C'est la philosophie de
I'entreprise MOLZA. La marque MOLZA est déposée
au Japon, USA, Europe, Chine, Hong Kong, Taiwan, Corée,
Thailand et Singapour.
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